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Average age: 46 years with parents
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68.2% of tourists shared their
experience in Malta on social media
during stay, mostly via smartphone.
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1. Mercury Direct 1. Booking.com 1. FTI 1. Airbnb

2. Jet2 2. Expedia 2. Big Xtra 2. Booking.com

3. On the beach 3. Volagratis 3. Booking.com 3. Lastminute

4. Expedia 4. Check24 4. Vente-Privee
75.4% 24.6% 5. Thomson 5. Schauinsland reisen
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. HOTEL 47.6% of Sun seeking tourists
— Public Bus Gozo Ferry Taxi/Shuttle Service

) spending nights in the Maltese Islands
e stayed in 4 hotels.
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32.7% 21.7% 20.2%
Excursion boat Hop on/off Bus Other Ferry

20.7% of Sun seeking tourists
spending nights in the Maltese
Islands opted for self-catering

apartment/farmhouse/villa.

18.5% 16.5%
Rental Vehicle Excursion Coach
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59.1%
Visit Historical
Buildings
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51.5%
Visit Churches
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Visit
Archaeological
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Visit Museums
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Attend Local
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68.5%
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Sunbathing
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- Leisure Boat
Trip

24.1%
Hiking
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65.0%
Dine at
Restaurants

47.5%
Shopping

16.5%
Spa/ Wellness

8.9%
Nightlife/clubbing



i TOURISTS' EXPECTATIONS OF MALTA j
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87.6%
Would recommend the Maltese Islands to their
friends / relatives.

Tourism Authority

4
Source: MTA Traveller Survey Malta
Compiled by MTA Research Unit



