
SWISS TOURISTS 
TO MALTA

TOTAL INBOUND TOURISTS: 2,273,837 
TOTAL SWISS TOURISTS: 44,065
% CHANGE 2017 / 2016: +8.8%
MARKET SHARE: 1.9%

OPERATED BY 3 AIRLINES CONNECTED TO 2 AIRPORTS
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2014 2015 2016 2017

31,797
35,293

40,504
44,065

FIRST-TIME Vs. REPEAT

INBOUND TOURISTS BY MONTH AND SEASONALITY
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The highest percentage increases in Inbound Tourists were recorded in 
March (+76.8%), January (+56.4%) and April (+41.5%).

In 2017, the most popular months 
were October (16.0%), July (14.5%) 

and August (13.0%).
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TOTAL GUEST NIGHTS AND 
AVERAGE LENGTH OF STAY 

Average Length  
of Stay: 

7.4 Nights

Nights: 

324,179

In 2017, Total Guest Nights experienced an 
increase of 3.4% over the previous year.

Little over than one-third of  
Swiss Tourists underwent 

Vocational Training.

TOTAL EXPENDITURE 

50.1 Million 

An increase of 5.1% was 
registered over 2016. 

The Average Spend Per Capita 
was of €1,137.

LIVING ARRANGEMENTS

%

%

%

%

%

LIVING ON YOUR LIVING WITH LIVING WITH LIVING WITH LIVING WITH LIVING WITH
OWN

19.0%

PARENTS SPOUSE / 
PARTNER

SPOUSE / 
PARTNER AND 

CHILDREN

CHILDREN RELATIVES / 
FRIENDS / 

ROOM MATES

4.1%

36.7%

28.3%

7.5%
4.4%

TRAVELLING PARTY

0%

10%

20%

30%

40%

ALONE WITH SPOUSE WITH FAMILY WITH FRIENDS OTHER
/ PARTNER

14.3%

39.1%

31.3%

11.7%

3.6%

22.1%

Employed 
Part-Time

Employed 
Full-Time



TYPE OF BOOKING
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ON SOCIAL MEDIA DURING THEIR STAY.
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DESTINATION CHOICE INFLUENCERS
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17.4% of Swiss Tourists stayed 
in Self-Catering / Apartment / 

Farmhouse / Villa.

Over one-fifth of Swiss 
Tourists stayed in 4* Hotels.
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