
BELGIAN TOURISTS 
TO MALTA

TOTAL INBOUND TOURISTS: 2,273,837 
TOTAL BELGIAN TOURISTS: 73,428
% CHANGE 2017 / 2016: +75.8%
MARKET SHARE: 3.2%

OPERATED BY 2 AIRLINES CONNECTED TO 1 AIRPORT

TOTAL INBOUND TOURISTS
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FIRST-TIME Vs. REPEAT

INBOUND TOURISTS BY MONTH AND SEASONALITY
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The highest percentage increases in Inbound Tourists were recorded in 
January (+240.8%), February (+239.1%) and March (+234.1%).

In 2017, the most popular months 
were April (11.7%), September (11.6%) 

and July (10.9%).
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TOTAL GUEST NIGHTS AND 
AVERAGE LENGTH OF STAY 

Average Length  
of Stay: 

5.9 Nights

Nights: 

436,701

In 2017, Total Guest Nights experienced an 
increase of 57.2% over the previous year.

Over three-fourths 
of Belgian Tourists had a 

Tertiary Level of Education.

TOTAL EXPENDITURE 

56.6 Million 

An increase of 55.2% was 
registered over 2016. 

The Average Spend Per Capita 
was of €771.

LIVING ARRANGEMENTS

%

%

%

%

%

LIVING ON YOUR LIVING WITH LIVING WITH LIVING WITH LIVING WITH LIVING WITH
OWN

10.6%

PARENTS SPOUSE / 
PARTNER

SPOUSE / 
PARTNER AND 

CHILDREN

CHILDREN RELATIVES / 
FRIENDS / 

ROOM MATES

4.3%

51.4%

27.7%

4.3%
1.7%

TRAVELLING PARTY

0%

15%

30%

45%

60%

ALONE WITH SPOUSE WITH FAMILY WITH FRIENDS OTHER
/ PARTNER

5.0%

54.0%

24.0%

8.9% 8.1%

26.6%
Employed 
Full-Time



TYPE OF BOOKING

PACKAGE 
51%NON-PACKAGE 

44%

BOTH 
5%5.4%

43.5%
51.1%

0%

0%

0%

0%

0%

0%

TOUR OPERATOR DIRECTLY WITH EXCLUSIVELY
0%

20%

40%

60%

80%

TOUR OPERATOR DIRECTLY WITH EXCLUSIVELY
0%

14%

28%

42%

56%

TOUR OPERATOR DIRECTLY WITH EXCLUSIVELY

70%

BOOKING 
MADE WITH

PACKAGE BOOKINGS 
MADE WITH

NON-PACKAGE BOOKINGS 
MADE WITH

/ TRAVEL AGENCY

46.0%

SUPPLIERS INTERNET-BASED 
TRAVEL OPERATOR

28.8%
33.1%

/ TRAVEL AGENCY SUPPLIERS INTERNET-BASED 
TRAVEL OPERATOR

/ TRAVEL AGENCY SUPPLIERS INTERNET-BASED 
TRAVEL OPERATOR

76.4%

2.2%

22.5%

5.8%

62.6%

47.1%

68.0%
BOOKED THEIR TRIP  
(OR PART) ONLINE.

DIGITAL MEDIA USAGE

TRAVEL

75.1%

REGULAR

86.6%

2 

1

2

1

53.1% SHARED THEIR EXPERIENCE IN MALTA 
ON SOCIAL MEDIA DURING THEIR STAY.
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ACTIVITIES ENGAGED IN
CULTURAL
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15.9% of Belgian Tourists 
stayed in 5* Hotels.

18.4% of Belgian Tourists 
stayed in Guesthouses 

or Hostels.
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